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ABSTRAKSI 
 
 
PENGARUH KUALITAS PRODUK, CITRA MEREK, STORE 
ATMOSPHERE DAN NILAI PELANGGAN TERHADAP LOYALITAS 
PELANGGAN  (STUDI KASUS PADA KENTUCKY FRIED CHICKEN 
KOTA KUDUS) 
 
DYAH AYU NANDINI 
NIM. 2015-11-229 
 
 
Dosen Pembimbing : 1. Dr. Supriyono, S.E,. M.M 
  2. Indah Dwi Prasetyaningrum, S.E,. M.M 
 
 
UNIVERSITAS MURIA KUDUS 
FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 
 
Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, citra 
merek, Store Atmosphere dan nilai pelanggan terhadap loyalitas produk di KFC 
Kota Kudus. Dimana diajukan empat variabel independen dan satu variabel 
dependen, yaitu kualitas produk, citra merek, Store Atmosphere dan nilai 
pelanggan sebagai variabel independen dan loyalitas produk sebagai variabel 
dependen. 
Penelitian ini dilakukan melaui studi kasus yang didukung dengan metode 
survei terhadap outlet KFC kota Kudus dan dianalisis dengan regresi. Tahap 
pertama menguji validitas dan reliabilitas pertanyaan setiap variabel. Tahap 
kedua, meregresi kualitas produk, citra merek, Store Atmosphere dan nilai 
pelanggan terhadap loyalitas produk di KFC Kota Kudus. 
Hasil penelitian menunjukkan bahwa Kualitas produk, citra merek, store 
atmosphere dan nilai pelanggan terbukti memiliki pengaruh yang positif dan 
signifikan terhadap loyalitas pelanggan di KFC Kota Kudus baik secara parsial 
maupun berganda. Perusahaan perlu lebih meningkatkan inovasi produk dengan 
cara membuat menu yang lebih bervariasi. Sehingga bisa meningkatkan loyalitas 
pelanggan. 
 
Kata kunci: kualitas produk, citra merek, Store Atmosphere, nilai pelanggan 
dan loyalitas  produk. 
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ABSTRACT 
 
 
EFFECT OF PRODUCT QUALITY, BRAND IMAGE, ATMOSPHERE 
STORES AND CUSTOMER VALUE ON CUSTOMER LOYALITY (CASE 
STUDY IN KENTUCKY FRIED CHICKEN OF KUDUS CITY) 
 
 
MUHAMMAD TRIYONO 
NIM. 2014-11-363 
 
 
Guidance Lecturer : 1. Dr. Supriyono, S.E,. M.M 
  2. Indah Dwi Prasetyaningrum, S.E,. M.M 
 
 
UNIVERSITAS MURIA KUDUS 
FACULTY OFECONOMIC AND AND BUSINESSSTUDY PROGRAM  
OF MANAGEMENT  
 
This study discusses to analyze product quality, brand image, store 
atmosphere and customer value on product loyalty in KFC Kota Kudus. Where 
given four independent variables and one dependent variable, namely product 
quality, brand image, Store Atmosphere and customer value as the independent 
variable and product loyalty as the dependent variable. 
This research was conducted through a studio that was supported by a 
survey method of the KFC outlet in Kudus and analyzed by regression. The first 
stage answers the validity and reliability of each variable's questions. The second 
stage, regressing product quality, brand image, store atmosphere and customer 
value to product loyalty at KFC Kota Kudus. 
The results showed that product quality, brand image, store atmosphere and 
customer value were proven to have a positive and significant impact on customer 
loyalty in KFC Kota Kudus, partially or multiplely. Companies need to further 
improve the product by creating a more varied menu. Can increase customer 
loyalty. 
 
 
Keywords: product quality, brand image, store atmosphere, customer value and 
product loyalty. 
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